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BOB connects where
wireless rivals fading

Some nerds may recall BOB
as the name of a short-lived and
overly cute effort by Microsoft
Corp. to provide user-friendly
software a dozen years ago, but
that’s not what Rich Kingston
has in mind when he touts BOB
these days.

It’'s Business Only Broad-
band, a wireless high-speed In-

_ternet connection service based
in Burr Ridge that serves alarge
portion of the Chicago metro
area. A veteran of several com-
petitive telecom carriers, King-

_ston started BOB three years
ago.

- With 23 towers transmitting
in the city and suburbs, BOB
reaches into spots where other

“wireless providers may have
difficulties, said Kingston. The
firm offers small and medium-
size businesses high-speed con-
nections at rates well below the

“cost of comparable wired con-
nections, he said.

While many businesses use
BOB as their only data connec-
tion, almost 40 percent of King-
ston’s customers use BOB as a
backup, insurance in case their
main wired connection goes
out.

“We have no dependence on
AT&T’s wired network,” said
Kingston. “Unlike most compet-
itive carriers, we’re completely
wireless. We don’t lease any
lines from AT&T.”

BOB uses a proprietary wire-
less technology from Motorola
Inc. called Canopy to reach its
customers. Interest by Chicago
and several suburbs in estab-
lishing municipal Wi-Fi servic-
es and the growing interest in
WiMax, a new cousin to Wi-Fi,
has sparked a general aware-
ness of wireless high-speed In-
ternet, Kingston said.

“Even though we’re not using
Wi-Fi or WiMax, all the talk cre-
ates a buzz about wireless that
helps us,” he said. “I think Wi-
Max and the hype around it is
like a brand name, Band-Aids or
Coca-Cola, that ultimately bene-
fits our business. We can do any-
thing WiMax can.”




